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1. Executive summary 
 

This deliverable aims to present an update of URBAN TECH dissemination and communication 

plan as well as the associated dissemination and communication activities implemented up to 

M18.  

The leader of WP6 (LOBA) will be responsible for the overall management and support of the 

activities defined under the present dissemination and communication plan and will develop 

the main tools and materials to be used during the project, in constant support with 

Consortium partners.  

All partners will indeed be actively involved in the dissemination and communication actions 

implementation and are highly committed to ensure a satisfactory dissemination of the 

project’s results. 

The present document outlines:  

• The objectives of the plan;  

• Tools and channels; 

• Target audience;  

• Unique selling points; 

• Phases of the Dissemination and Communication Strategy; 

• Indicative timeline; 

• Key performance indicators; 

• Report on dissemination and communication activities  
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2. Objectives of the plan 
 

The main objective of the dissemination and communication plan of the URBAN TECH project 

is to offer partners a set of guidelines, responsibilities and timelines on how/when/where to 

disseminate the project, as well as to encourage them to use their channels (corporate 

websites, social networks, etc) to support the dissemination, with the main goal of gathering 

the ideal conditions to:  

• Raise awareness of the project activities and events, with main focus on URBAN 

TECH solution providers; 

• Invite relevant stakeholders to participate in URBAN TECH initiatives, e.g. Demo 

days, etc.  

• Communicate and disseminate the findings and results among URBAN TECH target 

groups and stakeholders; 

• Identify and use the right channels to efficiently communicate with the target 

groups and stakeholders (including the identification of events, social media 

networks, press releases, multiplier organisations, etc.); 

• Produce the necessary supporting material to ensure an effective dissemination, 

including printed material (i.e., brochure, poster, roll-up, goodies…) and digital 

materials (videos, infographics…). 
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3. Tools and channels 
 

The achievement of the Dissemination and Communication Plan objectives will be ensured by 

the complementarity of its component activities. These will ensure both project dissemination 

and constant and/or specific feedback from stakeholders.  

LOBA will manage and ensure the ongoing synergy between the activities to make the most 

out of the content produced within the project, by communicating the knowledge in different 

styles (infographics, videos, GIFs, images, etc) for different platforms (website, social networks, 

etc). Therefore, several tools and channels will be used to support the communication of the 

right messages to the targeted audiences as presented below. 

 

Website 
 

URBAN TECH website is available at the URL: https://www.urbantech-project.eu/. 

All website contents are and will be reviewed by LOBA regarding SEO (Search Engine 

Optimisation) best practices for a better indexation and accessibility of the project. 

Additionally, the project uses Google Analytics as its web analytics service to track website 

traffic and assess useful statistics that will help to optimise the website and the 

communication and dissemination strategy. 

Relevant statistics that are monitored are the following: 

• Number of visitors; 

• Number of unique visitors; 

• Which links and countries the web traffic comes from; 

• Number of downloaded documents, newsletters, etc. 

 

Social media 

 

The overall objective of social media usage is to increase awareness about the project and 

engage with the target audience.  

The different types of social networks used will be appropriate to reach specific target groups, 

and likewise the content disseminated will also depend on these groups. The same applies for 

paid campaigns launched for the promotion of specific initiatives or results, which will be 

tailored based on contents and the target audience and agreed in synergy with the 

Consortium.  

https://www.urbantech-project.eu/
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According to the first period trends, an important role was and will be played by Facebook and 

Linkedin channels. 

The use of the specific social media channels is unchanged from D6.2, namely: 

Twitter will be used to post comments and news about the achievements and progress of the 

project and to promote project reports and participation in events. Project intervention in 

discussions will be encouraged through the partners’ involvement within their networks or 

personal pages.  

Facebook will be used to communicate selected developments and outputs of the project 

(e.g., key events, activities, and important achievements) at personal level, meaning we will 

focus on targeting individuals rather than SMEs or organisations, and to build a strong group of 

followers and capitalise on the common and overlapping interests of this audience with 

project concepts and activities. 

LinkedIn will be used in order to increase the visibility of URBAN TECH at a professional level, 

with main focus on promoting the SMEs, their progress and achievements, which will enter 

into URBAN TECH acceleration programme. 

YouTube will be used as an online video repository for all videos produced by the project. 

Partners will use their existing social media pages to boost URBAN TECH actions. Partners will 

select the most suitable channels operated by them to share content from the project website 

and social media pages such as events, project results, relevant insights from public 

deliverables, fact sheets/ brochures, etc. 

 

In the table below, we provide an overview on potential Consortium outreach, based on 

current number of followers per each social media channel of Consortium partners, which will 

be encouraged to share, like and promote on their respective channels, news and events of 

the URBAN TECH project. 

PARTNER NO. OF FOLLOWERS 

FACEBOOK TWITTER LINKEDIN 

CIVITTA EESTI AS 9200 N/A 16469 

SIHTASUTUS TALLINNA TEADUSPARK 

TEHNOPOL 

11000 2746 3328 

TURKU SCIENCE PARK OY AB 2500 2709 4755 

Mälardalen University 3800 2722 6618 

VIESOJI ISTAIGA KAUNO MOKSLO IR 

TECHNOLOGIJU PARKAS 

2552 N/A 846 

TEHNOLOSKI PARK LJUBLJANA DOO 6100 N/A 4285 

https://twitter.com/urbantechh2020
https://www.facebook.com/urbantechh2020
https://www.linkedin.com/company/urbantechh2020/
https://www.youtube.com/channel/UCLXcxdl0gcG3r7dNfjNv4xA
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CYBERFORUM EV 4595 3570 4057 

ENERGIESPARVERBAND 

OBEROSTERREICH 

1400 N/A 333 

ZWI ZENTRUM FUR WISSENS-UND 

INNOVATIONSTRANSFER GMBH 

31000 7128 45693 

POMORSKA SPECJALNA STREFA 

EKONOMICZNA SP. Z O.O. 

3500 477 1789 

GLOBAZ, S.A. 12059 205 10137 

Table 1 - Consortium social media 

 

Stationery, promotional materials & goodies 
 

Stationery materials developed are listed in chapter 10 and in D6.1. 

For the second period, stationery materials will be used during piloting and demonstration 

events, as well as during URBAN TECH participation in external events. 

 

Press releases 
 

As explained in D6.2, press releases relevant for the scope of the project are to be sent to 

specific media outlets. Stakeholders will be informed as well. 

For relationship building with the media, LOBA has an updated private database of over 

800.000 contacts of journalists based on Agility PR solutions, which is a valuable asset for press 

release distribution to ensure a wider media coverage, which can be configured for domain-

specific or geo-specific campaigns. Furthermore, LOBA’s system allows setting personalised 

email distribution and obtaining email tracking analytics for follow-up campaigns. 

For the second period, it is expected to make use of press releases to provide an overview of 

the progress made by URBAN TECH solution providers’ products and services, together with 

the promotion of piloting and demonstration events.
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External events 
 

The participation in third party conferences/events will allow URBAN TECH to directly liaise 

with key stakeholders to provide them with constant updates on project progress. 

URBAN TECH will organise and participate in several events, conferences and presentations 

during the project. More specifically, URBAN TECH already identified the following events 

where the participation of the project may be considered (COVID-19 pandemic constraints or 

possible cancellations will be considered): 

DATE (2023) EVENT LOCATION WEBSITE 

20-21 April EU Startups Summit Barcelona, Spain Website 

27-8 April TechChill Riga Riga, Latvia Website 

3-4 May Stockholm Smart City 
Conference & Expo 

Stockholm, Sweden Website 

10-1 May Impact CEE Poznan, Poland Website 

28-29 May EMERGE Dubai, UAE Website 

15-7 May PODIM Maribor, Slovenia Website 

22-28 May Bucharest Tech Week Bucharest, Romania Website 

22-26 May Iceland Innovation Week Reykjavík, Iceland Website 

23 May Tech.eu Summit Brussels, Belgium Website 

23-25 May Wolves Summit Wrocław, Poland Website 

24-25 May Infoshare Gdańsk, Poland Website 

24-26 May Latitude59 Tallinn, Estonia Website 

31 May – 1 June Dublin Tech Summit Dublin, Ireland Website 

30 May – 7 June ViennaUP Vienna, Austria Website 

1-2 June Arctic15 Helsinki, Finland Website 

7-9 June South Summit Madrid, Spain Website 

12-16 June London Tech Week London, UK Website 

14-15 June Perspektywy Women in 
Tech 

Warsaw, Poland Website 

14-17 June VivaTech Paris, France Website 

https://www.eu-startups.com/eu-startups-summit-2023/
https://techchill.co/
https://stockholmsmartcitylive.se/
https://impactcee.com/
https://emergeconf.io/
https://podim.org/podim/
https://www.techweek.ro/
https://www.innovationweek.is/
https://tech.eu/event/2023/summit/
https://wroclaw.wolvessummit.com/?_ga=2.10965040.585275514.1676270967-1733028557.1676270967
https://infoshare.pl/
https://latitude59.ee/
https://dublintechsummit.tech/
https://viennaup.com/
https://arctic15.com/
https://www.southsummit.co/
https://londontechweek.com/
https://womenintechsummit.pl/
https://vivatechnology.com/
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15-16 June The Next Web Conference Amsterdam, The 
Netherlands 

Website 

14 June Hinterland of Things Bielefeld, Germany Website 

13-15 June Digital Enterprise Show Málaga, Spain Website 

7-8 June The Future of Ukraine 
Summit 

Berlin, Germany Website 

7-8 June Techsylvania Cluj-Napoca, Romania Website 

28-29 June Turing Fest Edinburgh, Scotland Website 

28-29 June Hub.berlin Berlin, Germany Website 

TBC, usually June Web Impact Forum Sofia, Bulgaria Website 

23-24 August SHIFT Turku, Finland Website 

19-21 September TechCrunch Disrupt San Francisco, US Website 

September (TBC) TechBBQ Copenhagen, Denmark Website 

7 September Startup Fair Vilnius, Lithuania Website 

5 -7 September Startup Ole Salamanca, Spain Website 

18-19 September Infobip Shift Zadar, Croatia Website 

24-26 September Bits & Pretzels Munich, Germany Website 

25-27 September TechChill Milano Milan, Italy Website 

29-30 September Italian Tech Week Turin, Italy Website 

25-28 September Oslo Innovation Week Oslo, Norway Website 

4-5 October How to Web Bucharest, Romania Website 

TBC (usually 
September) 

Pirate Summit Cologne, Germany Website 

TBC (usually 
October) 

Disraptors Prague, Czechia Website 

(October, TBC) ScaleupFest Budapest, Hungary Website 

October (exact 
date TBD) 

Sifted Summit London, UK Website 

25 October Webrazzi Summit Istanbul, Turkey Website 

https://thenextweb.com/conference
https://hinterlandofthings.com/
https://www.des-show.com/
https://whysummits.com/the-future-of-ukraine-summit-berlin-2023/
https://techsylvania.com/
https://turingfest.com/turingfest-2023/
https://www.hub.berlin/
https://www.webit.org/
https://theshift.fi/
https://techcrunch.com/events/tc-disrupt-2023/
https://techbbq.dk/
https://www.startupfair.lt/
https://startupole.eu/
https://shift.infobip.com/
https://www.bitsandpretzels.com/
https://www.techchillmilano.co/
https://italiantechweek.com/en
https://oiw.no/
https://www.howtoweb.co/
https://piratesummit.com/
https://disraptors.com/summit/
https://thescaleupfest.com/
https://www.summit.sifted.eu/
https://webrazzi.com/en/etkinlik/2023/summit/
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7-9 November Smart City Expo World 
Congress 

Barcelona, Spain Website 

13-16 November Web Summit Lisbon, Portugal Website 

17-18 November Slush Helsinki, Finland Website 

November (TBC) Women of Silicon 
Roundabout 

London, UK Website 

November (TBC) Untold Stories CEE Budapest, Hungary Website 

6-7 December Noah Conference Zurich, Switzerland Website 

Table 2 - External events 

 

Newsletters 

 

The consortium foresees the production of at least 6 e-mail newsletters during the project, 

whose purpose will be to raise awareness of the project and its latest news. These newsletters 

will be sent proactively to the target audience identified, but it will also be possible for 

interested parties to subscribe via the URBAN TECH website.  

All partners will contribute to the development of newsletters’ contents, while LOBA will be in 

charge of the overall design and mass-distribution. 

All partners will contribute in disseminating relevant URBAN TECH information via their 

company newsletters and networks. 

For the second period, it is expected to make intensive use of newsflashes to promote URBAN 

TECH solution providers’ participation in joint training sessions and events organised by the 

project. 

 

Promotional videos 
 

In order to deliver professional-quality videos, LOBA will follow the steps below in close 

contact with all Consortium members: 

1) Conceptualisation: creation and development of the strategy and concept idea; 

2) Pre-Production: development of the final version of the script, preparation of the 

technical script, and creation of a storyboard and a mood board;  

3) Production – turning the script into interactive material using Filming & Digital 

Cinematography, Production - Video & Audio editing, Production - Graphics / 2D / 3D 

Animation;  

4) Post Production – joining all elements created in the different production areas, 

including VFX Production and “Colour Correction”.  

https://www.smartcityexpo.com/
https://websummit.com/
https://www.slush.org/events/helsinki/
https://www.women-in-technology.com/
https://untoldstoriesconference.com/
https://www.noah-conference.com/
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5) Marketing & Distribution support - development of different multimedia outputs for 

content strategy support and the on-site and online promotion campaigns in order to 

start the distribution. 

 

Since URBAN TECH animated promotional video was developed, for the second period focus 

will be given to valorising URBAN TECH solution providers’ products and services, together 

with live shooting videos during specific events, such as the example on URBAN TECH 

Hackathon in Estonia. 

 

Actionable Knowledge 
 

The development and subsequent promotion of Actionable Knowledge materials il still 

considered an important element for URBAN TECH dissemination & communication strategy 

for the second period. 

As explained in D6.2, in order to create Actionable knowledge content and material, it is first 

required to extrapolate core information and messages from the output (e.g., Deliverables, 

interviews, relevant reports, results from relevant EU funded projects, etc.) and convert them 

into a graphic concept idea. Keeping a consistent design with the Brand identity (colour 

palette, logo, icons, etc.). Messages/ mottos ad-hoc may be created for each of the Actionable 

Knowledge material created. 

The phases we will follow for the production of this kind of material are: 

1) Understanding the function/output (is it for the project website? Is it for another 

website used as a multiplier? Is it for paper distribution? Is it for social media? Is it for 

a newsletter?) 

2) Identification of the target groups (is it for experts or the general public?)  

3) Identification of the most suitable format (flyer, leaflet, brochure, etc.)  

4) Definition of main messages to be conveyed via infographic(s)  

5) Definition of the key visual (main elements, photographs, data representation via 

graphs, colours, feel, etc.)  

6) Implementation of all the texts  

7) Production of final artwork 

All Consortium members will be consulted before delivering the final artwork.

https://www.youtube.com/watch?v=KHo_Cc20mSo
https://www.youtube.com/watch?v=BIT-_vg9kyc
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4. Target audience 
 

URBAN TECH target audience are divided into 3 target groups, each of which will be engaged 

and is expected to play a crucial role throughout the Dissemination and Communication 

Phases (please refer to chapter 6). 

CHALLENGE OWNERS SOLUTION PROVIDERS MULTIPLIERS 

• Large companies 

• SMEs 

• Public authorities (e.g., 
municipalities) 

• Innovation agencies 

• Start-ups 

• SMEs 

• Policy makers 

• Innovation agencies 

• Investors 

• Digital Innovation Hubs 

• Thematic clusters 
(Greentech, Healthtech, 
smart cities) 

• Outlets 

• EC insitutions 
Table 3 - Target audience 
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5. Unique Selling Points 
 

For the overall Strategy of the URBAN TECH project, it is of high importance to define the key 

messages and distinguish features of the project to be transmitted to the core target audience. 

In other words, it is extremely important to define the Unique Selling Points (USP) of the 

project. 

Compared to the first period and according to the Dissemination and Communication phases 

(chapter 6), for the second period of the project, more prominence should be given to the 

USPs indicated in the table below which have URBAN TECH solution providers and multipliers 

as the main target audience. 

USP TARGET 
AUDIENCE 

KEY BENEFIT/ CORE MESSAGE DEL./ 
TASK 

URBAN 
TECH 
programme 

URBAN 
TECH 
Solution 
providers 
and 
multipliers 

• Through URBAN TECH programme, solution 
providers will establish appropriate business 
models, pilot the solutions, refine them into 
working prototypes and demonstrate to challenge 
owners and investors 

D3.2; 
D4.1; 
D4.2; 
D4.3; 
D5.1; 
D5.2 URBAN 

TECH 
programme: 
Funding 
Stage 1 

• Solution providers are invited to join international 
industry hackathons which identify 80 innovation 
projects selected for the incubation phase (EUR 
9.500 pre-incubation voucher) and deliver MVPs 

• The 80 selected solution providers will benefit 
from training and mentoring and participate in 
joint training sessions boosting their skills on: 

o Business development 
o Innovation management 
o Marketing and communication 
o Pitching 
o Marketing and sales 
o Fundraising 

URBAN 
TECH 
programme: 
Funding 
Stage 2 

• 30 out of the 80 solution providers will be 
rewarded with EUR 20/30.000 grants for piloting 
and large-scale testing. 

URBAN 
TECH 
programme: 
Funding 
Stage 3 

• The 20 tested and piloted products will be 
demonstrated to Challenge owners and investors, 
and those with highest potential of 
commercialization will receive going global support 
with up to EUR 14.000 Market Discovery Mission 
voucher 
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Virtual 
Library and 
Challenges 

Other 
initiatives 
(e.g., EU-
funded 
projects) 
and 
companies 
(other 
than 
URBAN 
TECH 
solution 
providers) 

• All Challenges clustered in a visual attractive and 
user-friendly way 

• All Challenges searchable via: Title (key words), 
Country, Type of solution; Industry sector 

• Challenges that are not addressed by URBAN TECH 
solution providers are still representing a concrete 
need for a product or service from EU public and 
private organisations 

D2.2; 
D2.3 

Table 4 - Unique Selling Points
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6. The strategy 
 

In order to maximise at best the visibility of the project and therefore support the overall 

impact of URBAN TECH, the Dissemination and Communication strategy was divided into 3 

Phases. 

The second period of the project corresponds to Phase 3, which for the current deliverable has 

been further elaborated. 

Phase 1: Challenge collection 
 

Objectives • Establish a strong project brand and online identity; 

• Provide Consortium partners with promotional materials fostering 
challenge collection by Consortium partners 

• Feed Virtual library of challenges 

Target audience Challenge owners 

Channels and tools • Consortium corporate and professional networks 

• Project website 

• Social media channels 

Time frame M1 – M8 
Table 5 - Phase 1 

Phase 1 of URBAN TECH dissemination and communication strategy established the basis and 

pave the way for future activities of the project. From developing project brand, website and 

social media in order to have a credible and outstanding visual and online identity, to designing 

presentation templates and flyers fostering challenge collection from Consortium partners, 

Phase 1 ensured URBAN TECH Virtual library is fed with Challenges covering the three 

industrial sectors (Greentech, Healthtech, smart cities); thus, establishing the basis for 

successfully implementing Phase 2. 

 

Phase 2: Open call promotion 
 

Objectives • Promote URBAN TECH Virtual library 

• Promote URBAN TECH open call 

• Ensure widest possible participation and applications from 
European SMEs and start-ups 

• Engage multipliers to promote URBAN TECH open call 

Target audience Solution providers; Multipliers 

Channels and tools • URBAN TECH Virtual Library 

• Newsletters 

• Press releases 

• Promotional video 
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• Social media channels 

• Consortium corporate and professional networks 

Time frame M9 – M12 
Table 6 - Phase 2 

Phase 2 of the Dissemination and Communication Strategy was centred around the launch of 

URBAN TECH Open call for solutions which, based on the Challenges whose collection is 

fostered in Phase 1, provided the project with the initial batches of SMEs and start-ups (initial 

core community of beneficiaries). 

Apart from the channels listed in Table 6, together with the support of multipliers, the 

following channels were used to publish and promote URBAN TECH open call: 

• European Cluster Collaboration Platform 

• EC Portal 

• F6s Platform 

 

Phase 3: Events and follow up with URBAN TECH beneficiaries 
 

Objectives • Animate URBAN TECH beneficiaries 

• Animate Challenge Owners 

• Valorise and promote the overall solutions promoted by SMEs and 
start-ups 

Target audience Challenge Owners; Solution providers; Multipliers 

Channels and tools • Newsletters 

• Press releases 

• Promotional videos 

• Social media channels 

• Consortium corporate and professional networks 

• Actionable Knowledge 

Time frame M13 – M36 
Table 7 - Phase 3 

Phase 3 of the Strategy is focused on the one hand on implementing communication activities, 

with support of Consortium partners, to animate URBAN TECH beneficiaries resulting from the 

Open call, and their dialogues with respective Challenge Owners; on the other, on promoting 

and valorising (through e.g., short videos, Actionable Knowledge materials such as factsheets 

and infographics) the progress of the beneficiaries thanks to URBAN TECH programme. 

If in Phase 2 multipliers are engaged to promote URBAN TECH Open call, in this Phase, they will 

be contacted to promote and increase visibility of the concrete outputs produced by the 

beneficiaries (e.g., Minimum Viable Products), paying specific attention to national synergies 

that can be established (e.g., local or national outlets are contacted to present them MVPs of 

beneficiary/ies from the same country). 

 

Phase 3 will firstly support the organisation and promotion of URBAN TECH events, such as 

Hackathons and workshops of joint training sessions, through the creation of ad-hoc materials 

https://clustercollaboration.eu/
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/opportunities/competitive-calls
https://www.f6s.com/
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(e.g., interactive posters, backgrounds for online videoconferencing, etc.). Such events, 

together with communication activities implemented on social media will be of core 

importance to animate and keep actively engaged both challenge owners and solution 

providers with project progress and activities. 

Secondly, Phase 3 will promote URBAN TECH beneficiaries entering the programme (e.g., with 

social media post, press releases, newsletters), from incubation phase, to piloting and large-

scale testing (M15-M30); to demonstration activities and market discovery (M22-M36). 

During Phase 3, dissemination activities will further be focused on providing summaries and 

overviews on the overall progress of URBAN TECH activities (e.g., via infographics), having 

Advisory Board, related EU-funded projects and EC institutions as main targets. 

The core topics around which URBAN TECH dissemination and communication activities will 

revolve can be summarized as: 

• Joint training sessions 

• Mentorship activities and mentors 

• Solution providers and their solutions 

• Incubation, piloting, testing and demonstration phases and related events 

 

https://www.urbantech-project.eu/wp-content/uploads/2023/02/infographic_openCallMetrics_EV_20230207_c.pdf
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7. Indicative timeline 
 

In table 8 we provide an indicative overview of dissemination and communication activities 

expected to be implemented throughout the three years of the project. 

URBAN TECH D&C TIMELINE 

Month Activities 

19 Overview of URBAN TECH progress (M1 – M18) 

20 Promotion of joint training sessions, mentorship activities and 
mentors, 80 solution providers 

Newsflash#5 

21 Promotion of joint training sessions, mentorship activities and 
mentors, 80 solution providers 

Newsflash#6 

22 Promotion of joint training sessions, mentorship activities and 
mentors, 80 solution providers, demonstration event 

Newsflash#7 

23 Announcement of 30 selected solution providers entering 
Funding Stage 2 

Press release#1 

24 Video on selected 30 solution providers 

25 Promotion of mentorship activities and mentors, 30 solution providers 

26 Press release#2 

27 Brochure (possible version 2) 

28 Roll-up; Poster (possible version 2) 

29 Interactive banner (html): Discover the products of URBAN TECH solution 

providers! 

30 Regular dissemination: Discover URBAN TECH pilots 

31 Regular dissemination: Discover URBAN TECH demonstrators 

32 Press release#2 

33 Newsflash#8 

34 Press release#3 

35 Factsheet: Meet URBAN TECH beneficiaries that have “gone global”! 

36 Final Newsletter 
Table 8 - Indicative timeline
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8. Synergies with other projects and initiatives 
 

URBAN TECH partners will be encouraged to liaise with ongoing existing projects to maximise 

project visibility and build on lessons learned from ended projects. An initial roster projects 

and initiatives is provided in Table 9. 

PROJECTS FUNDED UNDER INNOSUP-01-2018-2020 (ACTIVE IN 2023) 

MINE.THE.GAP 
(2020 – 2023) 

Mineral raw materials in today’s society are important though largely ignored. In addition, the 
concept of mining is mostly viewed in a negative light, focussing on its use of non-modern, 
less environmentally friendly and even outdated methods and technologies. The EU-funded 
MINE.THE.GAP project aspires to provide a support platform for the reinforcement of existing 
value chains and the development of new industrial value chains in the raw materials and 
mining 'target' sectors by means of cross-sectoral and cross-regional innovation. It will also 
provide support services in cluster-related SMEs through synergies and interactions with 
providers and facilitators from the existing and emerging fields of ICT, circular economy, 
resource efficiency and advanced manufacturing. 

GALATEA (2020 
– 2023) 

Blue Growth is the strategy set up by the European Commission to support sustainable 
growth in the maritime industry. The EU-funded GALATEA project will focus on four sectors of 
the Blue Growth strategy (smart port, smart ship, smart shipyard and maritime surveillance) 
to support small and medium-sized enterprises (SMEs) in developing innovative solutions in 
the Atlantic, Baltic and Mediterranean Seas. Through integrating information and 
communication technologies as well as aerospace technologies in maritime industries, the 
project aims to support the development of new value chains to promote cross-border and 
cross-sectoral collaborations. GALATEA strives to have a positive and sustainable impact on 
EU growth and create more employment opportunities. 

UFO (2020 – 
2023) 

The rise in the use of small flying objects in combination with the key enabling technologies 
embedded into them opens new business opportunities and adds value to related 
applications. The EU-funded UFO project is deployed around two hypotheses: firstly, that 
business opportunities emerge through the combination of space data with digital 
technologies and other data sources; and secondly, that the role SMEs play in value-added 
applications in the EU is instrumental. The consortium that runs the project will establish 
clusters composed by SMEs, large groups, and other research and innovation actors as central 
to create links between data and information product providers that transform raw data into 
valued information. 
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MIND4MACHIN
ES (2021 – 
2024) 

The manufacturing sector is one of the largest economic sectors in Europe, employing more 
than 29 million people in the EU. But it is also experiencing a skills gap in areas such as energy 
and resource efficiency and digitalisation. In this context, the EU-funded MIND4MACHINES 
project will facilitate the cross-sectoral and cross-border support needed by manufacturing 
SMEs to test and adopt the latest digital technologies for transformation towards smarter, 
greener, and more resource-efficient manufacturing. Specifically, the project will establish 
large-scale demonstrators to test a range of digital solutions. Manufacturing companies will 
be invited to use the Open Innovation Space of MIND4MACHINES to search for solutions for 
the digitalisation of production processes. The project will provide financial support via two 
Open Calls. 

GALACTICA 
(2020 – 2023) 

The EU-funded GALACTICA project aims to place the European textile and aerospace 
industries at the forefront of innovation. The new industrial value chains the project envisages 
are based on intelligent systems (Internet of Things solutions) that should advance the 
manufacturing process and foster cross-sectoral cooperation. The GALACTICA partnership will 
provide financial support to 80 SMEs complemented with mentoring and coaching. In total, 
EUR 4 million will be offered to SMEs through diverse vouchers to support technological 
innovation and value chain creation. SMEs will be encouraged to change their mindset about 
digitalisation and collaborate with private investors to scale up innovation. 

SecurIT (2021 – 
2024) 

The security sector is evolving and permanently integrating new disruptive technologies in a 
rather fragmented framework. Through a sustainable approach, the EU-funded SecurIT 
project aims to create a new global competitive security industrial value chain by improving 
the integration of innovative security systems, as well as the integration of privacy and 
security with respect to ethics, legal and social challenges. This objective will also address 
global safety, resilience, security and cybersecurity in the context of safe public spaces, 
territories and critical infrastructures. SecurIT will support the development of 60+ 
collaborative projects allowing prototyping and experimentation of top-notch technological 
solutions, reaching over 120 SMEs and providing more than EUR 3.5 million of Financial 
Support for Third Parties, FTSP. 

AMULET (2021 
– 2024) 

Lightweight construction is important for a decarbonised and efficient circular economy. 
However, SMEs are not yet taking full advantage of the scientifically and technically achieved 
application potential of advanced lightweight materials. The EU-funded AMULET project aims 
to promote the penetration of advanced lightweight materials through cross-regional and 
cross-sectoral knowledge exchange in four sectors: automotive, aerospace, energy and 
construction. AMULET will unlock the untapped innovation potential for SMEs in the field of 
lightweight construction and identify new value chains for advanced lightweight materials 
such as polymer matrix composites, ceramic matrix composites and light metal alloys. SMEs 
participating in AMULET demonstration projects will receive technical training support and 
business-to-business coaching for accelerating commercialisation of their innovative 
solutions. 
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DigiCirc (2020 – 
2023) 

The EU’s transition towards a circular and climate-neutral economy represents an economic 
and social necessity and an opportunity for businesses and citizens. The role of SMEs in this 
environment will be crucial. The EU-funded DigiCirc project will permit SMEs to leverage 
digital technology as a key enabler for innovative circular products, services and business 
models to meet the goals that EU circular economy policies set. The project will establish and 
coordinate the DigiCirc innovation network, bringing together a wide range of stakeholders. 
This ecosystem will establish the foundation for an integrated, dynamic and cross-
border/sector open space for innovation performed through the DigiCirc accelerators that are 
managed by innovation specialists able to transform validated concepts into solid business 
models towards a commercial launch. 

GreenOffshoreT
ech (2021 – 
2024) 

Offshore production and transport should be green, clean, sustainable, and smart. This is the 
vision of the EU-funded GreenOffshoreTech project. It aims to develop innovative products, 
processes or services for green offshore production and transport towards a resource-
efficient Blue Economy, adopting EU’s Green Deal. The project will establish a framework for 
cross-sectoral and trans-national collaboration between SMEs, clusters and regions. It will 
support at least 100 SMEs and 100 innovative SME projects aimed at developing new 
innovative products, processes or services. Firstly, it will support innovation directly for SMEs 
through financial support and a range of Business Support Services. Secondly, 
GreenOffshoreTech will create a platform to facilitate cooperation between clusters and 
SMEs. 

METABUILDING 
(2020 – 2023) 

The European construction industry needs to improve the innovation of its SMEs in order to 
extend its value chain and integrate new dynamic industrial sectors. To achieve critical mass 
and promote internationalisation, the European Construction Technology Platform (ECTP) has 
initiated a synergy with the ICT, additive manufacturing, nature-based solutions and recycling 
industrial sectors. The EU-funded METABUILDING project will complete a sustainable and 
expandable synergistic innovation ecosystem to reach clusters and their SMEs in their 
business environment. This advanced ecosystem will be supported by an open-innovation 
digital platform to build and sustain the rise of new cross-sectoral, cross-border industrial 
value chains delivering a metaclustering process. The project will advise and technically 
support SMEs and perform several cascade funding mechanisms in six EU countries: Spain, 
France, Italy, Hungary, Austria and Portugal. 

Table 9 - Other projects and initiatives
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9. Key performance indicators 
 

With regards to Key Performance Indicators (KPI), website and social media KPIs have been 

considerably increased from period 1. 

ACTIVITY EXPECTED 

IMPACT 

RELATED KPI TARGET 

M18 

TARGET 

M36 

TOTAL 

TARGET 

(BEFORE) 

TOTAL 
TARGET 
(AFTER) 

KPI STATUS 
AT M18 

Website Main online 

information 

hub, 

communication 

of project 

results, news, 

events. 

Generated 

awareness on 

project 

Number of 

platform visits 

>1500 >1500 3.000 30000 29.135 

Number of total 

page views 

>3,000 >4,000 7.000 70000 71.741 

Average session 

duration 

>00:01:

00 

>00:01:00 00:01:00 00:02:0
0 

00:02:55 

Countries 

reached 

>15 >25 40 80 120 

Promotio

nal 

Materials 

Facilitate reach 

to broader 

audiences 

Number of 

brochures and 

flyers distributed 

at events and 

meetings 

>1,500 >1,500 3,000 3000 1000 

Social 

Media 

Increasing 

visibility to 

stakeholders 

active in social 

media, raising 

awareness and 

redirecting to 

website 

Number of 

followers 

Twitter:

>150 

Twitter:>25

0 

400 500 324 

LinkedIn

:>50 

LinkedIn:>1

00 

150 400 325 

Faceboo

k:>150 

Facebook:>

250 

400 800 761 

Number of posts >60 >80 140 140 60/social 
media 
channel 

Number of clicks 

to the website 

40 60 100 100 1900 users 
and 3700 
sessions 
from 
referrals 
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Press 

Releases 

Communication 

of project news, 

events and 

results 

Number of 

journalists 

contacted 

1500 1500 3000 3000 1394 

Number of press 

releases 

distributed 

4 4 8 8 2 

Newslett

ers and 

Mailing 

List 

Communication 

of main project 

news, events 

and results in 

and 

understandable 

manner to the 

project’s 

subscribers 

Number of 

subscribers in 

project mailing 

list 

>80 >120 200 200 91 

Number of 

newsletters sent 

3 3 6 6 4 

Number of 

newsletter views 

through the 

website 

150 250 400 400 N/A 

Promotio

nal 

Videos 

Communication 

of the project’s 

activities and 

USP in a 

captivating and 

engaging 

manner 

 

Number of views 

YouTub

e:> 50 

YouTube:>

100 

2000 2000 >1700 

Social 

Media: 

> 700 

Social 

Media: 

> 1000 

>1500 

Website

: > 50 

Website: > 

100 

N/A 

Number of events 

it was presented 

2 3 5 5 2 

Participat

ion at 

External 

Events 

Validation of 

project’s 

approach and 

finding, 

dissemination of 

the project and 

its activities 

Number of events 

attended to 

disseminate the 

project 

5 5 10 10 9 

Liaison 

with 

Related 

Projects 

Establish 

synergies, 

information 

exchange and 

cooperation 

Number of 

projects liaised 

with 

4 6 10 10 7 

Table 10 - Key performance indicators
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10. Report on dissemination and communication 

activities 
 

Overview of activities under each Task 

 

T6.1 Strategic Dissemination and Communication Plan 

Deliverables 

LOBA drafted and submitted in due time D6.1 Dissemination and Communication Plan, 

indicating brand identity concept of URBAN TECH, tools and channels, target audience, 

indicative timeline, Unique Selling Points, Phases for promoting the project. 

 

T6.2 Visual Development and Supporting Materials 

Deliverables 

LOBA drafted and submitted in due time D6.2 Visual materials of Urban Tech comprising 

general dissemination materials (such as roll-ups and posters) and visual materials focused on 

the Challenges’collection (such as presentations in editable and non-editable formats). 

Overview of materials developed 

The following materials have been developed: 

• URBAN TECH brand identity and brand manual 

• Deliverable template 

• Presentation template 

• Email signature 

• Business card 

• Folder 

• Letterhead paper 

• Background for teleconferences 

• Flyer for promoting collection of Challenges 

• Project presentation in editable and non-editable format addressing Challenge owners 

• Banners for social media promting challenge collection 

All visuals are available in D6.2. 
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Figure 1 - Visual materials 

LOBA, with the support of WP3 leaders, developed an infographic summarising the main 

outcomes, results and activities implemented from M1 to M18 of the project. The infographic 

is available on URBAN TECH website. 

 

Figure 2 - Infographic 

 

T6.3 Dissemination and Communication Activities 

Subtask T6.3.1 Dissemination and Communication of URBAN TECH 

Website 

URBAN TECH website was developed by LOBA and launched in October 2021 as a splash page 

(a static webpage) in order to allow the project to be active on social media since the very 

beginning. 

https://www.urbantech-project.eu/2023/02/22/overview-of-urban-tech-progress/
https://www.urbantech-project.eu/
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In the first period the website had more than 70.000 views, 29.000 session and 17.000 users as 

you can see from the screenshot below. 

 

Figure 3 - Website analytics 

The website currently has the following structure. New web pages not originally 

foreseen and developed are: Open Call FAQ, Funding Stages, Mentors, Solution 

Providers. 

 

Figure 4 - Website map 

 

LOBA performs periodic maintenance and updates website’s contents with news and 

events depending on project progress. 

Social media 

URBAN TECH social media channels (Twitter, Facebook, LinkedIn) were officially 

launched public in October 2021 (M2). 

LOBA is managing URBAN TECH social media on a daily basis and creates 2 posts per 

week with the respective banner accompanying the copy (where applicable). 

Home

About

URBAN TECH 
in a nutshell

Consortium

Funding 
stages

Mentors

Public results

Media

News and 
articles

Events

Newsletter

Open Call

Open Call

Virtual 
Library

Open Call 
FAQ

Solution 
providers

Contacts

https://www.urbantech-project.eu/open-call-faq/
https://www.urbantech-project.eu/funding-stages-2/
https://www.urbantech-project.eu/mentors/
https://www.urbantech-project.eu/solution-providers/
https://www.urbantech-project.eu/solution-providers/
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For all social media networks URBAN TECH is compliant with the social media guide for 

EU funded projects provided by the European Commission, using relevant hashtags, 

mentioning @CORDIS_EU @EU_EISMEA #Clusters_EU @EEN_EU #INNOSUP. 

Currently URBAN TECH social media channels have: 

• 786 followers of Facebook 

• 352 followers on Twitter 

• 387 followers on LinkedIn 

Without considering visual materials developed under T3.1 for the promotion of 

URBAN TECH Open Call, more than 50 visuals were created for URBAN TECH social 

media. 

Promotional video 

LOBA developed URBAN TECH promotional video in April 2022. The video, with a 2,5 

minute length, presents URBAN TECH in a nutshell and its objectives and introduced 

the upcoming Open Call. The video was used as initial teaser on social media, 

encouragin users to subscribe to URBAN TECH newsletter to not miss the opportunity. 

On YouTube alone the video had more than 1700 views. 

Partner Tehnopol did live shooting during the Estonian Hackathon which, after LOBA 

editing, resulted in the following video. 

Giveaways 

The following materials were designed and produced: Notebook; USB pen; Stressball; 

Pen; T-shirt. 

 

Figure 5 - Giveaways 

 

 

https://www.youtube.com/watch?v=KHo_Cc20mSo&t=20s
https://www.youtube.com/watch?v=BIT-_vg9kyc&t=4s
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Synergies with EU-funded projects and participation in external events 

LOBA, in collaboration with EU-funded projects Transition2BIO, RuralBioUp, FOODCost, 

BlueRev, BioGov.net, B-Thenet, Women4RES organised the “EU Green corner” in the 

context of the pavilion for exhibitors at Planetiers World Gathering from the 24th to 

the 26th of October 2022. 

With a dedicated space of 45 metres square the EU Green corner encompassed 

different aspects and sectors of sustainable innovation, namely: Business models (with 

EU projects RuralBioUp, URBAN TECH, FOODCoST and BlueRev); Governance 

(BioGov.net); Communication and Education (Transition2BIO); Network (B-Thenet) and 

Gender equality (Women4RES). A dedicated joint booth with all projects was brought 

for the event in order to represent the different projects as a whole. Per each sector 

and respective EU project dedicated dissemination materials were exposed. 

More than 15.000 visitors attended the event, while approximately 750 visited the 

booth across the three days. 

 

Figure 6 - Planetiers World Gathering event 

Another type of dissemination activity consisted in participating in major start-up events (e.g., 

Web Summit) or the organisation of events by Consortium partners (in particular technology 

parks) to inform their respective companies on project progress (e.g., opening on mentorship 

support), for example: 

• WebSummit 2021 in Lisbon 

• StartupDay 2022 in Tartu 

• Latitude59 2022 in Tallinn 

• Tehnopol Urban Tech Mentor kick-off in January 2023 in Tallinn 
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Figure 7 - External events 

More information on external events attended and/or organised by Conortium partners is 

provided in the sub-chapter “Overview of Consortium dissemination and communication 

activities”. 

With a view to establishing synergies with EU-funded projects funded under INNOSUP-01-

2018-2020 (still active in 2023), the projects below were contacted via EC portal with a focus 

on: 

1. Potential Challenges available on URBAN TECH Virtual Library, which have not received 

an application from solution providers and whose Challenge owner might still be 

interested in receiving a solution for 

2. Potential synergies to be established in the context of the organisation of pilot, demo 

and final event of URBAN TECH project 

List of contacted projects: 

• METABUILDING 

• GreenOffshoreTech 

• DigiCirc 

• AMULET 

• SecurIT 

• GALACTICA 

• MIND4MACHINES 

• UFO 

• GALATEA 

• MINE.THE.GAP 

The projects were invited to set up a dedicated online call to further explore collaboration 

opportunities. 

 

Subtask T6.3.2 Awareness Raising Activities 
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LOBA is working to have the website ready to host: 

• Section dedicated to SMEs and start-ups' profiles (logo; short description; 

website; social media) and respective Challenge they are working on: 

https://www.urbantech-project.eu/solution-providers/ 

• Section dedicated to the products/ services developed by SMEs and star-ups. 

From such products and services related to Greentech, health tech or smart 

city, call to action and teasing clips and visuals will be shared on social media to 

raise awareness on the benefits for consumers in developing critical mass and 

demanding energy efficiency 

Overview of Consortium dissemination and communication activities 
 

Participation in external events 

EVENT TITLE PARTNER DATE LOCATION TYPE OF 
EVENT 

TYPE OF 
PARTICIPATION 
(Networking, 
presentations, etc.) 
TOTAL  

Web 
Summit 
2021 

Tehnopol 01/11/
2021 

04/11/2
021 

Lisbon, 
Portugal 

Summit Networking, 
meetings with 
potential challenge 
owners/solutions 
providers 

Smart City 
Expo 

Tehnopol 07/11/
2021 

09/11/2
021 

Barcelona, 
Spain 

Exhibition Networking 

French-
German 
Partnering 
Event for 
Artificial 
Intelligenc
e in 
Industry 
4.0 

CyberFor
um 

17/03/
2022 

17/03/2
022 

Online Brokerage 
Event 

Presentation of 
URBAN TECH 

Smart City 
Expo 

CyberFor
um 

15/11/
2022 

17/11/2
022 

Barcelona, 
Spain 

Exhibition Presentation of 
URBAN TECH 

Functional 
Material 
and 

Kaunas 
STP 

03/07/
2022 

06/07/2
022 

Riga, 
Latvia 

Conferen
ce 

Presentation of 
URBAN TECH 

https://www.urbantech-project.eu/solution-providers/
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NanoTechn
ologies 

Startup 
Day 

Kaunas 
STP 

24/08/
2022 

26/08/2
022 

Tartu, 
Estonia 

Summit Presentation of 
URBAN TECH, 
networking, 
meetings woth 
solution providers 

Startup 
Day 

Tehnopol 24/08/
2022 

26/08/2
022 

Tartu, 
Estonia 

Summit Presentation of 
URBAN TECH 

Table 11 - Participation in external events 

Other dissemination and communication activities 

ACTIVITY PARTNER) DATE 
(DD/MM/YY
YY) 

LINK (IF 
APPLICAB
LE) 

Social media channel post (LinkedIn) CYBERFORUM EV 25/11/2021 LINK 

Website post  CYBERFORUM EV 24/11/2021 LINK 

Social media channel post (LinkedIn) CYBERFORUM EV 07/12/2021 LINK 

Website post CYBERFORUM EV 07/12/2021 LINK 

News Website Digital Innovation Center CYBERFORUM EV 16/12/2021 LINK 

Newsletter Digital Innovation Center CYBERFORUM EV 16/12/2021 N/A 

Social media channel post (LinkedIn) CYBERFORUM EV 15/12/2021 N/A 

Own Newsletter CYBERFORUM EV 14/12/2021 N/A 

Social media channel post (Facebook) CYBERFORUM EV 07/12/2021 LINK 

CAFA RSO Newsletter CYBERFORUM EV 15/12/2021 N/A 

Own Newsletter TEHNOPOL 22/11/2021 LINK 

Own Newsletter TEHNOPOL 30/11/2021 LINK 

Own Newsletter TEHNOPOL 14/12/2021 LINK 

Connected Health Cluster Estonian 
Newsletter 

TEHNOPOL 26/11/2021 LINK 

Connected Health Cluster Estonian 
Website 

TEHNOPOL 24/11/2021 LINK 

Website post (ENG) TEHNOPOL 22/11/2021 LINK 

Website post (EST) TEHNOPOL 23/11/2021 LINK 

Website post (EST) TEHNOPOL 14/12/2021 LINK 

Website post (ENG)  TEHNOPOL 20/12/2021 LINK 

Social media channel post (Facebook) TEHNOPOL 24/11/2021 LINK 

Social media channel post (Twitter) TEHNOPOL 24/11/2021 LINK 

Social media channel post (LinkedIn) TEHNOPOL 24/11/2021 LINK 

Geenius Blogpost TEHNOPOL 03/12/2021 LINK 

Social media channel post (LinkedIn) CE 25/09/2021 LINK 

Website post (EST) CE 10/11/2021 LINK 

Website post (ENG) CE 08/12/2021 LINK 

Social media channel post (LinkedIn) CE 07/12/2021 LINK 

Social media channel post (Facebook) CE 13/12/2021 LINK 

https://www.linkedin.com/feed/update/urn:li:activity:6869303686527508480?updateEntityUrn=urn%3Ali%3Afs_feedUpdate%3A%28V2%2Curn%3Ali%3Aactivity%3A6869303686527508480%29
https://www.cyberforum.de/newsroom/start-des-projekts-urban-tech
https://www.linkedin.com/posts/cyberforum-e-v-_urban-tech-dein-innovation-launchpad-activity-6873996874689323008-qUnm
https://www.cyberforum.de/newsroom/urban-tech-als-ihr-innovation-launchpad
https://www.diz-bw.de/newsroom/detail/news/urban-tech-als-ihr-innovation-launchpad/
https://fb.watch/9NQOa_rw9E/
https://tehnopol.sendsmaily.net/template/preview/id/430/%7B%7Bweb%7D%7D
https://tehnopol.sendsmaily.net/template/preview/id/434/%7B%7Bweb%7D%7D
https://tehnopol.sendsmaily.net/template/preview/id/438/%7B%7Bweb%7D%7D
https://tehnopol.sendsmaily.net/template/preview/id/431/#web
https://connectedhealth.ee/vaiksed-ja-keskmise-suurusega-ettevotted-ning-idufirmad-on-oodatud-lahendama-tervisetehnoloogia-valjakutseid/?lang=et
https://www.tehnopol.ee/en/urban-tech-will-innovate-european-smart-city-green-tech-and-health-tech-industries/
https://www.tehnopol.ee/urban-tech-toob-innovatsiooni-euroopa-targa-linna-rohe-ja-tervisetehnoloogia-valdkondadesse/
https://www.tehnopol.ee/sul-on-valjakutse-millele-otsid-lahendust-anna-meile-sellest-teada/
https://www.tehnopol.ee/en/do-you-have-a-challenge-that-needs-a-solution-let-us-know/
https://l.facebook.com/l.php?u=https%3A%2F%2Fwww.tehnopol.ee%2Furban-tech-toob-innovatsiooni-euroopa-targa-linna-rohe-ja-tervisetehnoloogia-valdkondadesse%2F%3Ffbclid%3DIwAR0E-myXwFix_nMFzbckrMMJAlLzCgfDFQFaMjnOh2LVkU5Z7STlhkdLyo4&h=AT3tI0q89tjV7bsbmPky-MF0fDLBH0rxGUjnzn5Hyh7BMG-k9zb09yr8rVfEE_ru8sjIJg7KL6SMyE64HP0VXfpUBDucBJmFwoMNzkyrwX-pgJuoTosntWfupTv-OWfpXDvaG9s&__tn__=H-R&c%5b0%5d=AT1qhYLszP77-S5wx2nTHZyZvdp6GsdrsA4jR9W_j9IXY9AqolBAi36_Kog39YadC8fPhLfil9QepPNdRQD0mFjc4IXy1FgsWY3y9V7RC67oXzDolG8BKxSUAo1fhEgb8Zy2cnb6BCZA5Kh-hqASBl1a3Q
https://twitter.com/tehnopol/status/1463516752005013511
https://www.linkedin.com/posts/tehnopol_urban-tech-will-innovate-european-smart-city-activity-6869280119337295872-PUk8
https://digi.geenius.ee/blogi/tehnopoli-blogi/jagatakse-kopsakaid-toetusi-targa-linna-rohe-voi-tervisetehnoloogia-valdkond-ootab-haid-ideid/
https://www.linkedin.com/posts/georgeta-galusca-989a6a122_healthtech-smartcity-greentech-activity-6850639924660645889-AfFX
https://civitta.ee/articles/urban-tech-nutikad-lahendused-mis-muudavad-meie-linna
https://civitta.com/articles/innovating-european-smart-city-green-tech-and-health-tech-industries-with-urban-tech
https://www.linkedin.com/posts/civitta_innovating-european-smart-city-green-tech-activity-6875071456485662720-BeKc
https://www.facebook.com/civitta.int/posts/4980007825366501
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Social media channel post (LinkedIn) CE 21/12/2021 LINK 

News on cluster platform Germany/ 
federal ministry of econimic affairs 

CYBERFORUM EV 18/01/2022 LINK 

Twitter from cluster platform Germany/ 
federal ministry of econimic affairs 

CYBERFORUM EV 18/01/2022 LINK 

Social media channel post (LinkedIn) CYBERFORUM EV 18/01/2022 LINK 

Social media channel post (Twitter) CYBERFORUM EV 18/01/2022 LINK 

Social media channel post (Facebook) CYBERFORUM EV 18/01/2022 N/A 

Newsletter cluster platform Germany/ 
federal ministry of economic affairs 

CYBERFORUM EV 28/01/2022 LINK 

Newsletter Technology Region Karlsruhe CYBERFORUM EV 31/01/2022 LINK 

Social media channel post (LinkedIn) TSCP 03/02/2022 N/A 

Social media channel post (LinkedIn) TSCP 29/11/2022 N/A 

Social media channel article (LinkedIn) TSCP 13/01/2022 N/A 

Social media channel post (Facebook) TSCP 03/02/2022 N/A 

Social media channel post (Facebook) TSCP 29/11/2022 N/A 

Social media channel post (Facebook) TSCP 13/01/2022 N/A 

Social media channel post (Facebook) KAUNAS STP 07/01/2022 LINK 

VR Project Hub Facebook post KAUNAS STP 10/01/2022 LINK 

Social media channel post (Facebook) KAUNAS STP 24/01/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 07/01/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 24/01/2022 LINK 

Social media channel post (Instagram) KAUNAS STP 07/01/2022 LINK 

Local innovation community newsletters KAUNAS STP 13/12/2021 LINK 

Local innovation community newsletters KAUNAS STP 23/12/2021 LINK 

Local innovation community newsletters KAUNAS STP 10/01/2022 LINK 

Personalized newsletters for business 
organizations and associations 

KAUNAS STP 12/01/2022 LINK 

Social media channel post KAUNAS STP 25/01/2022 LINK 

Regional startup news platform KAUNAS 
IN 

KAUNAS STP 26/01/2022 LINK 

Website post KAUNAS STP 24/01/2022 LINK 

Innovation news portal Inovacijos.lt KAUNAS STP 25/01/2022 LINK 

BNS news portal KAUNAS STP 20/01/2022 LINK 

Website post  KAUNAS STP 13/12/2021 LINK 

Website post  KAUNAS STP 20/01/2022 LINK 

Klaster.lt newsletter KAUNAS STP 18/01/2022 N/A 

Social media channel post (LinkedIn) ZWI 22/12/2021 LINK 

Social media channel post (Facebook) ZWI 22/12/2021 LINK 

Social media channel post (LinkedIn) ZWI 12/01/2022 LINK 

Own newsletter ZWI 12/01/2022 LINK 

Own newsletter ZWI 18/02/2022 LINK 

Social media channel post (Facebook) ZWI 03/03/2022 LINK 

Social media channel post (LinkedIn) ZWI 03/03/2022 LINK 

https://www.linkedin.com/posts/civitta_urban-tech-will-innovate-european-smart-city-activity-6879123689078689792-G8mO
https://www.clusterplattform.de/CLUSTER/Redaktion/DE/Standardartikel/ClusterERFOLGE/106_URBANTECH.html
https://twitter.com/gocluster_BMWi
https://www.linkedin.com/posts/cyberforum-e-v-_startseite-activity-6889245358615068672-4QKI
https://twitter.com/CyberForum/status/1483474322257756161?cxt=HHwWgoCyuamCrpYpAAAA
https://www.clusterplattform.de/CLUSTER/Redaktion/DE/Newsletter/Newsletter_go-cluster/2022/newsletter_gocluster_kw4.html?view=renderNewsletterHtml
https://technologieregion-karlsruhe.de/newsletter-nr-1-januar-2022?type=2
https://www.facebook.com/kaunasstp/posts/2102859263227765
https://www.facebook.com/vrprojecthub/posts/1032414907323930?__cft__%5b0%5d=AZUg7w2KD2z3CG2dKgu97EOWQCHV0XqBniJKHGWqpJOg7CqNRFAeU3RRfx29Vw6jIvgmxxeK6nn_4G4FUIBI3Q5zu_I0Tmc-C3X5YPrUfySBXN2uPf6MLmK3b5WUWK9VO3jB2GSLKS1zo_-3izuh7NNABOxqutppaetSEfx-xQGxvXYyCM_2HHG0eqX1Uo9XuIY7E2dxDMNZt_X1SuMVu4vwmSe4_mp4hI0qsYLrj2md8Q&__tn__=%2CO%2CP-R
https://www.facebook.com/kaunasstp/posts/2115221011991590
https://www.linkedin.com/feed/update/urn:li:activity:6885186641762275330
https://www.linkedin.com/feed/update/urn:li:activity:6891292310479405056
https://www.instagram.com/p/CYbawv6sGc5/
https://preview.mailerlite.com/m4i2o9
https://preview.mailerlite.com/b6m3u2
https://preview.mailerlite.com/k2i3d7e2e2
https://preview.mailerlite.com/z3m2s2r6i1
https://www.facebook.com/KaunasticStartups/posts/1043756149813636
https://kaunasin.lt/lietuvos-imones-ir-organizacijas-kviecia-iveikti-issukius/
https://www.kaunieciams.lt/lietuvos-imones-ir-organizacijas-kviecia-iveikti-issukius/
https://inovacijos.lt/lt/naujiena/lietuvos-imones-ir-organizacijas-kviecia-iveikti-issukius
https://sc.bns.lt/publish/preview/412311
https://kaunomtp.lt/lietuvos-imones-ir-organizacijas-kviecia-iveikti-issukius
https://kaunomtp.lt/lietuvos-imones-ir-organizacijas-kviecia-iveikti-issukius
https://www.linkedin.com/posts/zwi-zentrum-f%C3%BCr-wissens-und-innovationstransfer-gmbh_langsam-wird-es-ernst-mit-der-weihnachtsruhe-activity-6879336414379614208-_n5_
https://www.facebook.com/photo.php?fbid=367330248527707&set=a.187954029798664&type=3
https://www.linkedin.com/pulse/urban-tech-zwi-zentrum-f%25C3%25BCr-wissens-und-innova/?trackingId=kcb6gZwzzHywq%2BRPPAO5gA%3D%3D
https://mailchi.mp/ce88c61de4e0/neues-aus-dem-unicorn-graz
https://us16.campaign-archive.com/?u=0cd79b382294e283c6f72b45a&id=b2b664d703
https://www.facebook.com/photo/?fbid=411330010794397&set=a.187954029798664
https://at.linkedin.com/company/zwi-zentrum-f%C3%BCr-wissens-und-innovationstransfer-gmbh?trk=organization-update_share-update_actor-text
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Article on local news paper TSCP 22/04/2022 N/A 

Newsletter cluster platform 
Germany/federal ministry of economic 
affairs / english 

CYBERFORUM EV 26/04/2022 N/A 

Website post (ENG) TEHNOPOL 
 

LINK 

Website post (EST) TEHNOPOL 
 

LINK 

Social media channel post (Facebook) TEHNOPOL 
 

LINK 

Social media channel post (LinkedIn) TEHNOPOL 
 

LINK 

Social media channel post (LinkedIn) CYBERFORUM EV 01/12/2022 LINK 

Social media channel post (LinkedIn) CYBERFORUM EV 02/12/2022 LINK 

Social media channel post (LinkedIn) CYBERFORUM EV 02/12/2022 LINK 

Website post CYBERFORUM EV 01/12/2022 LINK 

Newsletter CYBERFORUM EV Dec 2022 N/A 

News Technology Region Karlsruhe CYBERFORUM EV 01/12/2022 LINK 

Newsletter Technology Region Karlsruhe CYBERFORUM EV 20/12/2022 N/A 

News Website Digital Innovation Center CYBERFORUM EV 16/12/2022 N/A 

Newsletter Digital Innovation Center CYBERFORUM EV 16/12/2022 N/A 

Social media channel post TP LJ 24/11/2022 LINK 

Social media channel post TP LJ 03/01/2023 LINK 

Social media channel post (Facebook) TP LJ 24/11/2022 LINK 

Social media channel post (Facebook) TP LJ 04/01/2023 LINK 

Social media channel post (LinkedIn) TP LJ 04/01/2023 LINK 

Social media channel post (LinkedIn) TP LJ 24/11/2022 LINK 

Own newsletter TP LJ 13/01/2023 N/A 

City of Tallinn offcial website Open Call 
(ENG) 

TEHNOPOL 02/08/2022 LINK 

City of Tallinn offcial website Open Call 
(EST) 

TEHNOPOL 02/08/2022 LINK 

Ambrella website TEHNOPOL 19/09/2022 LINK 

Ministry of Environment Estonia Circular 
Economy Department 

TEHNOPOL 19/08/2022 LINK 

Bioenergy International Newsletter ESV 16/01/2023 LINK 

Fedarene Newsletter 22-2022 ESV 30/11/2022 LINK 

Own Newsletter KAUNAS STP 29/06/2022 LINK 

Own Newsletter KAUNAS STP 29/07/2022 LINK 

Own Newsletter KAUNAS STP 16/09/2022 LINK 

Social media channel post (Facebook) KAUNAS STP 14/07/2022 LINK 

Social media channel post (Facebook) KAUNAS STP 26/07/2022 LINK 

Social media channel post (Facebook) KAUNAS STP 18/09/2022 LINK 

LT Facebook groups KAUNAS STP 22/09/2022 LINK 

LT Facebook groups KAUNAS STP 14/07/2022 LINK 

LT Facebook groups KAUNAS STP 21/09/2022 LINK 

LT Facebook groups KAUNAS STP 14/09/2022 LINK 

Social media channel post (Instagram) KAUNAS STP 22/06/2022 LINK 

https://www.tehnopol.ee/en/urban-tech-offers-direct-funding-for-sme-s-and-startups-to-internationally-pilot-their-solutions/
https://www.tehnopol.ee/urban-tech-pakub-vke-dele-ja-iduettevotetele-otserahastust-oma-lahenduste-piloteerimiseks/
https://l.facebook.com/l.php?u=https%3A%2F%2Fwww.tehnopol.ee%2Furban-tech-pakub-vke-dele-ja-iduettevotetele-otserahastust-oma-lahenduste-piloteerimiseks%2F%3Ffbclid%3DIwAR3bnWsP0WUrXERaQf1eDT0J5F_6ibUrWuaFomoKkS8KwrZDmTvuauaeWlI&h=AT0lScNUcWtqN73K1UzASWcBtA-l9JlziPMbCMoYRxrKi1Ma4v9MyqjrQtshl6P-QacLzuX1Eesgxld_lwuEodxblUW4fKXH1tg0oAy3UG7UT-XbVcmAhZhHN-pzkQ0cMBj1w8y1t--pc3CfYnpxeW6_4f4
https://www.linkedin.com/posts/tehnopol_urban-tech-offers-direct-funding-for-sme-s-activity-6950747762971828224-xQlt?utm_source=linkedin_share&utm_medium=member_desktop_web
https://www.linkedin.com/posts/cyberforum-e-v-_smartproductionpark-activity-7004104560352931841-bUod?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/nicolai-droll-a73088175_urban-tech-activity-7004363221717454849-zNpX?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/nicolai-droll-a73088175_urban-tech-activity-7004363221717454849-zNpX?utm_source=share&utm_medium=member_desktop
https://www.cyberforum.de/newsroom/urban-tech-hackathon-accelerating-innovation
https://technologieregion-karlsruhe.de/presse/news-aktuell/news-detailansicht?tx_news_pi1%5Baction%5D=detail&tx_news_pi1%5Bcontroller%5D=News&tx_news_pi1%5Bnews%5D=2548&cHash=4116ab6d1a30bd16f176df8ea929469c
https://www.tp-lj.si/sl/novice/mednarodno-srecanje-izzivov-in-resitev-na-urban-tech-ljubljana-hackathonu-2022-11-24
https://www.tp-lj.si/sl/novice/nove-resitve-za-slovenske-institucije-in-organizacije-2023-01-03?fbclid=IwAR1JdiVWvhp3rHv57nBemrwu8ko5g5r9gNI-5NwgMt8BG9M4T4f-E3setkY
https://www.facebook.com/Tehnoloski.park.Ljubljana/posts/pfbid0AoJJuhxYxUsAHVS8EJbvzP2xLokfKdadvKhhhHZaRCMrsjMZst43AN4htPjtKj8Xl
https://www.facebook.com/Tehnoloski.park.Ljubljana/posts/pfbid0Q6eeDv1eC1YPpzH3aKF9Cu69X2uJv89mTJomHNNYMxhnmFkbcJ38wwgQHXhpL2HEl
https://www.linkedin.com/posts/technology-park-ljubljana_dihhealthday-urbantech-activity-7016022188591857664-I3rV?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/technology-park-ljubljana_health-green-smartcity-activity-7001567823516864512-DBcb?utm_source=share&utm_medium=member_desktop
https://www.tallinn.ee/en/ettevotjale/news/urban-tech-offers-direct-funding-sme-s-and-startups-internationally-pilot-their-solutions
https://www.tallinn.ee/et/uudis/urban-tech-pakub-vke-dele-ja-iduettevotetele-otserahastust-oma-lahenduste-rahvusvaheliseks
https://ambrella.ee/startup/mine-oma-ettevottega-lahendama-rahvusvahelisi-valjakutseid/
https://ringmajandus.envir.ee/et/uudis/urban-tech-pakub-55-000-eu-toetust-innovaatilistele-rohe-tervisetehnoloogia-ja-targa-linna
https://bioenergyinternational.com/bioenergy-companies-go-hackathon-in-upper-austria/
https://43bok.r.a.d.sendibm1.com/mk/mr/VYFv-rfLWb4FVw0k0LWcdTER6ddJuMpqfeCwVzstykdgF1Mq5oweDzweLjLmXcKUSgDBzvKU8uS87uwQkzMqtee-rKTFW8RQF0pg6SpDowNZ9QY11nth1UNDVm-dWRVhFCQM53xx
https://preview.mailerlite.com/p6j1p4b8s0
https://preview.mailerlite.com/n8z9i8s0c0
https://preview.mailerlite.com/x5o9d9y9c5
https://www.facebook.com/groups/LTStartups/posts/5733490523348053/?__cft__%5b0%5d=AZX-Un8ltyTFuArsQww3bm8QLIsa4ox8L1HO-fxJCVU15JzGqssjd8ch439QHcVhcEakrfMDuqbKjJyb-e8JWcnFfqJTziIbvziwlZs4paEzxMo2B9QSY2BKnLI1NcZGb1knztyPczKZl-TVZylRIuUdiWCp0Dw9JjrPyZCFwXReShQzggjKBifVGDbfPuDQeVs&__tn__=%2CO%2CP-R
https://www.facebook.com/groups/LTStartups/posts/5767739799923125/?__cft__%5b0%5d=AZXk8yeeZpgJOwrp8h317gFlMWk44e-6YATusl_CGmCR0jppMlq3az9yWsO0rnQ3AZjMs70ixKwJwdvhfnA8qhkvRkqiXueCWoNwENMHhGByIuH3Jx_ckg9aASMCZifUOwd9_MVtZs-8XiaJjaf_kjb5eb9TsmyyiNfq7ng0WX_Toq77gAuaIXV0-uCyIRJEmjhC3cvvar3hQgaGkSDIur6W&__tn__=%2CO%2CP-R
https://www.facebook.com/groups/LTStartups/posts/5908967469133690/?__cft__%5b0%5d=AZWFRtwQSaytsI6clSzRuU4aIvj3YABgc3zXQSKCypnzsAWR2Ic0ngXDn2F4ZyUFpF-WgEyu2UAtWTNft1qW6i3bZWUOB0JrGy2PLHxwm4BHj63USF2W4kk4-_8NGtPaeNMKivvdwZLUBhg4A89izQRwXyKqrjNMic-QmIF1BXldZBLfRIBTQbQDc3ro6bpOwfhI0Sj29jOGpYrWIhV35mbq2x70nTsPp9mxj2uUN7O71A&__tn__=%2CO%2CP-R
https://www.facebook.com/groups/LTStartups/posts/5929221257108311/?__cft__%5b0%5d=AZXBQbqIrtqxGDMyQabOaRRHeT3ZhwVBTV8s4sJXFNXvpX51HPRJxpEJv7rMOhLQaWTzzr258KpIwauy0xh6ALY4Eo4NGApzTfBgfFwj8AdHbaeBrvSXxTPX4E4PRpC34JWYtP8C5QSHkkbN8rQMmEF1_m-z3y1v_yT1FwfJ6gfJZvwrLe4mHcwa3bfmdH2KWsxSphR2X2aLYWvsWBFcewH4UgQgSAlipedYfWYXdlLlfg&__tn__=%2CO%2CP-R
https://www.facebook.com/groups/397122950315503/posts/5935700693124340/?__cft__%5b0%5d=AZXm4KMmoGUJPF5Wfuo-V6NVIN5Xk3qUoZVfFIOixhwpB1v9-WsBgbUwj0HQ_-a671i6wGrltikTfqX9uLEZXwfEDPpLkEZwMmxkeKgDzxOPCY2PfNFcgWAgRBdiinRcYrBXadmG8ZNYv6MuLMtyQnau&__tn__=%2CO%2CP-R
https://www.facebook.com/groups/397122950315503/posts/6134015599959514/?__cft__%5b0%5d=AZU7FOG0o_OdT3P1X1HgS4Sv3cENA4itjDV6_0JPFGSbC9EL8ZGSsJK64QwSj6zeSRPFmjFaKF_lQw3p5a6_2fBmNLRlbmw_CfwshVE93FVkZQO7JHH68W0QE6Dw7M3CqJfzGTfCgf5GVcEznmYIoegB3ZzFJaLVmy_yCD1NPCyfrA&__tn__=%2CO%2CP-R
https://www.facebook.com/groups/artificialintelligence.lt/posts/5633018236758634/?__cft__%5b0%5d=AZXjCn_2YuYg7YjtPiV4k47gHjdaSjt71nV5ezI6EA1yarJ10aQ3PW-fLmCieIQR28P4mejazEGc4veVWK8a0QpzemLWhKEyBFojliZ0W-n8NGCxrgdaAjABwC3gjEmSV42rqEQfB_I9afQ23ufKaGN_-3nsLvGihIqMfo8M3rp5NJvS1NXJfOWcvQEqhXoawLG1O_a9Doh5mP4XOZh9t-5a&__tn__=%2CO%2CP-R
https://www.instagram.com/p/CfGz9PbjZGm/
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Social media channel post (Instagram) KAUNAS STP 20/07/2022 LINK 

Social media channel post (Instagram) KAUNAS STP 16/08/2022 LINK 

Social media channel post (Instagram) KAUNAS STP 14/09/2022 LINK 

Social media channel post (Instagram) KAUNAS STP 28/09/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 22/06/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 11/07/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 18/07/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 20/07/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 26/07/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 01/08/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 08/08/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 16/08/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 31/08/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 14/09/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 21/09/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 26/09/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 28/09/2022 LINK 

Social media channel post (Facebook) KAUNAS STP 14/11/2022 LINK 

Social media channel post (Instagram) KAUNAS STP 14/11/2022 LINK 

Social media channel post (LinkedIn) KAUNAS STP 14/11/2022 LINK 

Social media channel post (Facebook) TECH-PARK 
KAUNAS 

22/11/2022 LINK 

Social media channel post (Facebook) TECH-PARK 
KAUNAS 

15/12/2022 LINK 

Social media channel post (LinkedIn) TECH-PARK 
KAUNAS 

22/11/2022 LINK 

Social media channel post (LinkedIn) TECH-PARK 
KAUNAS 

15/12/2022 LINK 

Social media channel post (Instagram) TECH-PARK 
KAUNAS 

22/11/2022 LINK 

Tech-Park Kaunas blogpost TECH-PARK 
KAUNAS 

22/11/2022 LINK 

Tech-Park Kaunas blogpost TECH-PARK 
KAUNAS 

15/12/2022 LINK 

National media: Regionunaujienos.lt TECH-PARK 
KAUNAS 

24/11/2022 LINK 

Social media channel post (LinkedIn) CYBERFORUM EV 18/01/2023 LINK 

Table 12 - Other dissemination and communication activities

https://www.instagram.com/p/CgOyYIxDKyA/
https://www.instagram.com/p/ChUDVMajq1j/
https://www.instagram.com/p/Cie7ZIDDKOO/
https://www.instagram.com/p/Ci9kC2Bjd90/
https://www.linkedin.com/feed/update/urn:li:activity:6945335087932567552
https://www.linkedin.com/feed/update/urn:li:activity:6952227299026980864
https://www.linkedin.com/feed/update/urn:li:activity:6954699602776207360
https://www.linkedin.com/feed/update/urn:li:activity:6955453089663344640
https://www.linkedin.com/feed/update/urn:li:activity:6957605404864360448
https://www.linkedin.com/feed/update/urn:li:activity:6959760814236950528
https://www.linkedin.com/feed/update/urn:li:activity:6962323602327109633
https://www.linkedin.com/feed/update/urn:li:activity:6965200153951547392
https://www.linkedin.com/feed/update/urn:li:activity:6970633853409316864
https://www.linkedin.com/feed/update/urn:li:activity:6975722115391963136
https://www.linkedin.com/feed/update/urn:li:activity:6978239861619105792
https://www.linkedin.com/feed/update/urn:li:activity:6980062812316295168
https://www.linkedin.com/feed/update/urn:li:activity:6980775771434885122
https://www.facebook.com/techparkkaunas/posts/pfbid02naBuBCnLjMLq1vYaJMdvXUCziNNgc76MkcHrpK2Cvh6r3pAZPUtE3tHrq9Hj1QKcl
https://www.instagram.com/p/Ck7rVd1tp4k/
https://www.linkedin.com/feed/update/urn:li:activity:6997813245424078848
https://www.facebook.com/techparkkaunas/posts/pfbid02bq9NGz26PA3FB4gaevtth6JZ7qHVf5HozJ9xwwzYvgb2eghf5aotS7AsEzYRN9uJl
https://www.facebook.com/techparkkaunas/posts/pfbid09fEa9KriQRjULt8E16cNvEoTsgd6KYhVs7rG2UmmLmZWTNobnR8EsZnfCQUVZ1SEl
https://www.linkedin.com/feed/update/urn:li:activity:7000893240140804096
https://www.linkedin.com/feed/update/urn:li:activity:7009198317611925504
https://www.instagram.com/p/ClRjpqcIZ_b/
https://kaunomtp.lt/kaune-vyko-urban-tech-hakatonas
https://kaunomtp.lt/paskelbti-8-es-salyse-vykusiu-urban-tech-hakatonu-nugaletojai
https://www.regionunaujienos.lt/kaune-vykusiame-urban-tech-hakatone-inovacijoms-atviros-organizacijos-susitiko-su-technologiju-kurejais/
https://www.linkedin.com/posts/cyberlab-startup-accelerator_smart-city-challenge-gel%C3%B6st-activity-7021460448063418368-0EhC?utm_source=share&utm_medium=member_desktop


 

 

 

 


